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2022

Country USS (000) % of the market
Japan 452.5 27.8%
China 320.5 19.7%
South Korea 98.5 6.0%
Thailand 89.6 5.5%
Pan-Asia 579.7 35.6%
TOTAL 1,540.8 94.5%
TOTAL ALL COUNTRIES 1,629.6 100.0%

Football sponsorship in Asia 2019 - 2022 (US$ million)
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