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2022

Country USS (000) % of the market
Japan 452.5 27.8%
China 320.5 19.7%
South Korea 98.5 6.0%
Thailand 89.6 5.5%
Pan-Asia 579.7 35.6%
TOTAL 1,540.8 94.5%
TOTAL ALL COUNTRIES 1,629.6 100.0%

Football sponsorship in Asia 2019 - 2022 (US$ million)
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Country rankings

Post COVID-19 football sponsorship Recovery in Top 5 markets (USS million)
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USS millions +/-%

Japan 581.3 452.5 -22%
China 422.7 320.5 -24%
South Korea 70.8 98.5 39%
Thailand 119.8 89.6 -25%
Pan-Asia 349.7 579.7 66%




Top sponsorship platforms

Top 15 sport platforms in Asia 2022 (USS millions)
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USS millions

GRAND TOTAL 5,365 %
Football 1,630 30.4%
Olympics 639 11.9%
Cricket 529 9.9%
Motorsports 501 9.3%
Basketball 370 6.9%
TOP 5 TOTAL 3,669 68.4%




Top sponsor categories

Top 15 football sponsorship categories 2022 v 2019-22 average
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Top 15 sponsorship categories 2022 (USS$ million)
Financial Services 324.0 19.6%
Apparel 193.7 11.7%
Automobile 161.3 9.7%
Technology 154.0 9.3%
Retailer 115.1 6.9%
Consumer Electronics 87.6 5.3%
Telecomms 83.6 5.0%
Gambling 73.6 4.4%
FMCG 72.5 4.4%
Conglomerate 68.2 4.1%
Beverages (Non-alcoholic) 62.0 3.7%
Alcoholic Beverages 47.4 2.9%
Airline 40.9 2.5%
Real Estate 35.5 2.1%
Manufacturing 27.0 1.6%
1,546.2 93.3%




Top spending brands

Top 25 spending brands (football) 2022 v 2019-2022 average
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Top spending brands

Top 25 spending brands (football) & their biggest deals - 2022

USS000| % Deals Biggest deal USS 000

Grand total 1,629.6 | 100% | 1,392

Standard Chartered 1156 | 7.1% 3 Liverpool FC 60.0
Nike 79.9 4.9% 24 | Chinese Super League (CSL) 30.1
Spotify 70.0 4.3% 2 Barcelona FC 60.0
SWM Motors 56.8 3.5% 1 | Chinese Super League (CSL) 56.8
Adidas 53.9 3.3% 18 |Japan Football Association 21.5
Sub total Top 5 376.3 | 23.1%

Toyota 52.9 3.2% 16 | Da Ka Pei Ni Kan 20.0
Ping An 52.8 3.2% 5 | Chinese Super League (CSL) 49.0
AIA 52.2 3.2% 7 Tottenham Hotspur FC 50.0
King Power 25.9 1.6% 4 Leicester City FC 20.0
NTT Docomo 19.0 1.2% 3 Omiya Ardija 10.5
Evergrande Group 17.1 1.0% 1 Guangzhou Football Club 17.0
Clear 16.6 1.0% 2 Da Ka Pei Ni Kan 10.0
Meiji Yasuda 15.5 0.9% 2 | J-League 14.8
Yamaha Motors 14.6 0.9% 4 | Jubilo Iwata 13.8
Emirates 14.0 0.9% 1 Real Madrid 14.0
Hyundai 13.2 0.8% 10 | Atletico Madrid FC 5.6
Wanda Group 12.2 0.7% 3 | Wanda Metropolitana Stadium 10.0
Fujitsu 12.1 0.7% 1 Kawazaki Frontale 12.0
Fun88 11.8 0.7% 2 Newcastle United FC 10.6
Telekom Malaysia 11.6 0.7% 2 Liga Malaysia 10.6
Chang 10.9 0.7% 16 | Football Association of Thailand 3.2
Japanet 10.1 0.6% 1 V-Varen Nagasaki 10.1
W88 Gaming 8.5 0.5% 2 Fulham FC 8.0
Puma 8.5 0.5% 12 | Cerezo Osaka 2.7
Rakuten 5.9 0.4% 3 | Vissel Kobe 4.3
Sub total 6-25 385.5 24%

TOTAL TOP 25 761.8 | 47%




Conclusion




Appendix I: Japan

Football sponsorship in Japan 2019 - 2022 (US$ million)

590.0 @
490.0 @ @

390.0
290.0
190.0 @
90.0
-10.0
2019 2020 2021 2022
Top 10 sports platforms 2022 Top 10 sponsorship platforms % of total sport sponsorship
JAPAN: (USS million)
Platform ussS % a11 Football
Football 4525 | 41.1%
fLNy Motorsports
Motorsports 171.6 | 15.6%
Baseball 1236 | 11.2% k¥ Baseball
Golf 99.1 9.0% 9.0 Golf
Basketball 96.5 8.8% 8.8 Basketball
1 [0)
Athletics 30.7 2.8% . Athletics
American 23.8 2.2%
Football 2.2 American Football

Rugby Union 20.8 1.9% 1.9 Rugby Union
Multi-Sports 11.6 1.1%
Tennis 10.4 0.9%
TOP 10 1,040.5 | 94.5%

TOTALSPORTS | 1,101.0 | 100%

1.1 Multi-Sports

0.9 Tennis




Appendix I: Japan

Football sponsor categories 2022 Top 10 sponsor categories %age of total football sponsorship
JAPAN: (USS million)
Categor us %
e > ° 13.2 Apparel
Apparel 60.0 13.2% |
- .

Consumer 481 10.6% Consumer Electronics
Electronics Retailer
Retailer 46.6 10.3% 8.9 Automobile
Automobile 40.4 8.9% _ , :

7.6 Financial Services
Financial 34.4 7.6%
Services . FMCG
FMCG 26.3 5.8% 5.1 Telecoms
Telecoms 23.2 5.1% B Real Estate
Real Estate 21.4 4.7% . .

4.7 Business Services
Business 21.3 4. 7%
Services 3.6 Manufacturing
Manufacturing 16.1 3.6%
TOP 10 337.6 | 74.6%
TOTAL FOOTBALL 452.5 100%




Appendix I: Japan

Football top spending brands 2022 Top 25 spending brands
JAPAN: (USS$ million) %age of the total football sponsorship in 2022
Brands USS000| %
Adidas 26.5 5.9% Adidas
NTT Docomo 19.0 4.2% NTT Docomo
Toyota 17.1 3.8% Toyota
Meiji Yasuda 15.5 3.4% Meiji Yasuda
Yamaha Motors 13.8 3.0% Yamaha Motors
Fujitsu 12.1 2.7% Fujitsu
Japanet 10.1 2.2% Japanet | |
Hitachi 9.8 2.2% Hitachi | |
Kyocera 9.1 2.0% Kyocera ‘
Yanmar 8.7 1.9% Yanmar ‘ ‘
Nike 8.4 1.9% Nike ‘
Suzuyo 6.4 1.4% Suzuyo
Panasonic 6.3 1.4% Panasonic
Rakuten 5.9 1.3% Rakuten | |
Edion Corporation 5.6 1.2% Edion Corporation | |
Puma 5.5 1.2% Puma
Lixil 5.2 1.2% Lixil ‘
Aidem 5.2 1.2% Aidem
Polus Group 4.7 1.0% Polus Group
East Japan Railway Co. 4.5 1.0% East Japan Railway Co. |
Fuji Electric 4.5 1.0% Fuji Electric |
Pia Corporation 4.4 1.0% Pia Corporation |
Mitsubishi Heavy Ind. 4.4 1.0% Mitsubishi Heavy Ind. |
Athleta 4.2 0.9% Athleta |
Yamazaki Biscuits 3.9 0.9% Yamazaki Biscuits ‘
TOP 25 BRANDS 221.0 | 48.8% 00 1.0 20 30 40 50 6.0
TOTAL FOOTBALL 452.5 | 100%




Appendix Il: Pan-Asia

Football sponsorship in Pan-Asia 2019 - 2022 (USS million)

590.0 @

490.0

390.0 E @
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190.0

90.0
-10.0
2019 2020 2021 2022
Top 10 sports platforms 2022 Top 10 sponsorship platforms % of total sport sponsorship

PAN-ASIA: (USS million)
Platform ussS % B Football
Football 579.7 | 48.3% .

yXWA Tennis
Tennis 256.7 21.4%
Motorsports 173.4 14.5% Motorsports
Cricket 131.3 10.9% 10.9 Cricket
Badminton 15.6 1.3% 1.3 Badminton
[0)

Basketball 11.8 1.0% . Basketball
Table Tennis 8.1 0.7%

. 0.7 Table Tennis
Martial Arts 6.2 0.5%
Esports 4.6 0.4% Qis) Martial Arts
Olympics 3.5 0.3% 0.4 Esports
TOP 10 1,191.0 | 99.3% 0.3 Olympics
TOTALSPORTS | 1,101.0 | 100%




Appendix Il: Pan-Asia

Football sponsor categories 2022 Top 10 sponsor categories %age of total football sponsorship
PAN-ASIA: (USS million)
0,

Category L2 % 31.9 Financial Services
Financial 184.8 31.9%
Services Technology
Technology 122.8 21.2% Gambling
Gambling 57.7 9.9% 5.6 Apparel
Apparel 32.5 5.6% 53 Airline
Airline 31.0 5.3%

. Telecoms
Telecoms 20.3 3.5% :

3.0 Consumer Electronics

Consumer 17.4 3.0%
Rubber (Tyres) 16.5 2.8% 2.8 Automobile
Automobile 16.4 2.8% 2.4 Games: Toys
Games: Toys 14.0 2.4%
TOP 10 513.3 86.6%
TOTAL FOOTBALL | 579.7 100%




Appendix Il: Pan-Asia

Football top spending brands 2022 Top 25 spending brands
PAN-ASIA: (USS million) %age of the total football sponsorship in 2022
Brands UsS000| %
Standard Chartered 114.6 | 19.8% Standard Chartered
Spotify 70.0 12.1% Spotify
AlA 50.0 8.6% AlA
Qatar Airways 17.0 2.9% Qatar Airways
Adidas 15.0 2.6% Adidas
Emirates 14.0 2.4% Emirates
Socios.com 10.1 1.7% Socios.com
BYJUS 10.0 1.7% BYJUS
W88 Gaming 8.5 1.5% W88 Gaming
SBOTOP 8.0 1.4% SBOTOP
Tezos 8.0 1.4% Tezos
Mansion 88 7.4 1.3% Mansion 88
Hisense 7.3 1.3% Hisense
Crypto.com 6.5 1.1% Crypto.com
Vivo (BBK) 6.5 1.1% Vivo (BBK)
Nexen 6.4 1.1% Nexen
Oppo Mobile 6.0 1.0% Oppo Mobile
Konami 5.9 1.0% Konami
Hyundai 5.6 1.0% Hyundai
Joma 5.6 1.0% Joma
Coca Cola 5.5 1.0% Coca Cola
FBS Inc 5.0 0.9% FBS Inc
King Power 5.0 0.9% King Power
Panini 4.8 0.8% Yili
Yili 4.6 0.8% Yamazaki Biscuits
TOP 25 BRANDS 407.4 | 70.3% 00 50 100 150 20.0
TOTAL FOOTBALL 579.7 | 100%




Appendix lll: China

Football sponsorship in China 2019 - 2022 (USS million)

590.0

490.0

390.0 4@ @
290.0 @

190.0
90.0
-10.0
2019 2020 2021 2022
Top 10 sports platforms 2022 Top 10 sponsorship platforms % of total sport sponsorship
CHINA: (USS million)

Platform uss % 28.7 Football
Football 320.5 | 28.7% .

by &) Olympics
Olympics 305.4 | 27.3%
Basketball 217.0 | 19.4% 19 4| 1ZEBLCEEEL
Multi-Sports 78.0 7.0% 7.0 Multi-Sports
Athletics 40.3 3.6% 3.6 Athletics
Tennis 38.2 3.4% . oyl
Esports 18.1 1.6%

1.6 Esports
Motorsports 17.0 1.5%
Golf 160 | 1.4% 15 Motorsports
Winter Sports | 145 | 1.3% 1.4 Golf
TOP 10 1,065.1 | 95.2% 1.3 Winter Sports
TOTALSPORTS | 1,118.5 | 100%




Appendix lll: China

Football sponsor categories 2022 Top 10 sponsor categories %age of total football sponsorship
CHINA: (USS$ million)
Category uss$ % _ _ _
18.2 Financial Services
Financial 58.5 18.2%
Services sy 3 Apparel
Apparel 55.2 17.2% i3 Conglomerate

Conglomerate 32.8 10.2% 8.8 Automobile

Automobile 28.2 8.8% Beverages
Beverages 22.4 7.0% 7.0 (no-alcohol)
(no-alcohol) . FMCG
FMCG 219 6.8% 6.6 Telecoms
(o)

Telecoms 21.3 6.6% 27 Retailer
Retailer 15.2 4.7% 44 Gambling
Gambling 14.3 4.4%

Consumer

4.4

Clonsumer 14.0 4.4% Electronics
Electronics
TOP 10 283.7 88.5%

TOTAL FOOTBALL 579.7 100%




Appendix lll: China

Football top spending brands 2022 Top 25 spending brands
CHINA: (US$ million) %age of the total football sponsorship in 2022

Brands UsS000| %
Ping An 51.7 | 16.1% Ping An
Nike 48.7 15.2% Nike
Toyota 20.0 6.2% Toyota
Evergrande Group 17.1 5.3% Evergrande Group
Clear 16.3 5.1% Clear
Mengniu Dairy 13.4 4.2% Mengniu Dairy |
Hisense 11.4 3.6% Hisense |
Wanda Group 11.1 3.5% Wanda Group |
Fun88 10.6 3.3% Fun88 ‘
Vivo (BBK) 10.5 3.3% Vivo (BBK) |
China Unicom 10.0 3.1% China Unicom |
Kentucky Fried Chicken 10.0 3.1% Kentucky Fried Chicken
(KFC) (KFC)
Boss (Zhipin) 5.0 1.6% Boss (Zhipin) |
Yadea 5.0 1.6% Yadea |
IC Photo 4.2 1.3% IC Photo |
Adidas 4.1 1.3% Adidas |
CEstbon 4.0 1.2% CEstbon |
SAIC Motor 3.1 1.0% SAIC Motor |
DHL 2.4 0.7% DHL |
Ganten Water 2.3 0.7% Ganten Water |
China Taiping 2.3 0.7% China Taiping |
Taiping Life Insurance 2.1 0.6% Taiping Life Insurance
188Bet 2.1 0.6% 188Bet ‘
Greenland Group 1.8 0.6% Greenland Group |
Joma 1.8 0.6% Joma ‘
TOP 25 BRANDS 270.9 | 84.5% 00 50 100 150 200
TOTAL FOOTBALL 320.5 | 100%




Appendix IV: South Korea

Football sponsorship in South Korea 2019 - 2022 (US$ million)

590.0

490.0

390.0

290.0

190.0

90.0 @ @— e @
-10.0
2019 2020 2021 2022
Top 10 sports platforms 2022 Top 10 sponsorship platforms % of total sport sponsorship
SOUTH KOREA: (US$ million)
Platform UsS % B Football
Football 98.5 42.4%
Baseball
Baseball 69.7 30.0%
Golf 30.6 | 13.2% Cel
Basketball 149 | 6.4% 6.4 Basketball
Winter Sports 4.7 2.0% 2.0 Winter Sports
Athletics 3.2 1.4% . Folleies
Esports 2.2 0.9%
0.9 Esports

Archery 2.1 0.9%
Ice Skating 1.2 0.5% B /\rchery
Handball 1.1 0.5% 0.5 Ice Skating
TOP 10 228.3 | 98.3% 0.5 Handball
TOTAL SPORTS 232.3 100%




Appendix IV: South Korea

Football sponsor categories 2022 Top 10 sponsor categories %age of total football sponsorship
SOUTH KOREA: (USS million)
Cat us %
R > 0 26.4 Apparel
Apparel 26.0 26.4%
kK] Government Body
Government 11.7 11.9% _ , ,
el X3 Financial Services
Financial 8.5 8.6% 5.6 Conglomerate
Services 4.7 Petrochemical
Petrochemical 4.6 4.7% .
4.6 Retailer
0,
Energy & Gas 4.6 4.6% 29 Automobile
Retailer 4.5 4.6%
3.6 Consumer
Consumer 3.6 3.6% 3.5 Engineering
Electronics
Engineering 3.5 3.5%
TOP 10 76.0 77.2%
TOTAL FOOTBALL 98.5 100%




Appendix IV: South Korea

Football top spending brands 2022 Top 25 spending brands
SOUTH KOREA: (US$ million) %age of the total football sponsorship in 2022
Brands UsS000| %
Nike 17.0 17.3% Nike
Emart inc 3.9 3.9% Emartinc
Hyundai Oilbank 3.6 3.6% Hyundai Oilbank
Samsung Electronics 3.6 3.6% Samsung Electronics
KT Corp (Korea Telecom) 3.1 3.1% KT Corp (Korea Telecom)
Emons 2.7 2.8% Emons
Adidas 2.7 2.7% Adidas
Hyundai 2.4 2.4% Hyundai |
KEB Hana Bank 2.2 2.3% KEB Hana Bank |
Seogwipo 2.2 2.2% Seogwipo |
Fila 2.2 2.2% Fila |
Jeju (Province) 2.2 2.2% Jeju (Province) ‘
Sfida Sports 2.1 2.1% Sfida Sports |
Aiful 2.1 2.1% Aiful |
SK Energy 2.1 2.1% SK Energy
Shinsegae 1.8 1.8% Shinsegae |
Posco 1.5 1.5% Posco
Lotte Chilsung 1.3 1.3% Lotte Chilsung |
EA Sports 1.1 1.1% EA Sports ‘
Sebang Global Battery 11 1.1% Sebang Global Battery
GS Home Shopping 1.1 1.1% GS Home Shopping |
Kumho Tires 1.1 1.1% Kumho Tires |
Kyobo Life 1.1 1.1% Kyobo Life |
High1l 1.0 1.0% High1 |
Kelme 1.0 1.0% Kelme
TOP 25 BRANDS 65.9 | 66.9%
TOTAL FOOTBALL 320.5 | 100% 0.0 50 100 150 20.0




Appendix V: Thailand

Football sponsorship in Thailand 2019 - 2022 (US$ million)

590.0
490.0
390.0
290.0
190.0
90.0 @ @ @ 596
-10.0
2019 2020 2021 2022
Top 10 sports platforms 2022 Top 10 sponsorship platforms % of total sport sponsorship
THAILAND: (US$ million)
Platform ussS % B rootball
Football 89.6 55.2%
EX:] Golf
Golf 22.4 13.8%
Motorsports 14.5 8.9% g9 WIBLIGIES
Athletics 102 | 6.3% 6.3 Athletics
Volleyball 7.3 4.5% a5 \Volleyball
Badminton 7.1 4.4% . el
Branded 3.4 2.1%
Content: TV 2.1 Branded Content: TV
Yachting 2.1 1.3% 1.3 Yachting
Martial Arts 2.0 1.2% 1.2 Martial Arts
TOP 10 159.5 | 98.3%
TOTAL SPORTS 162.3 | 100%




Appendix V: Thailand

Football sponsor categories 2022 Top 10 sponsor categories %age of total football sponsorship
THAILAND: (US$ million)
Category UssS %
24.5 Retailer
Retailer 219 | 24.5%
Alcoholic Beverages
Alcoholic 14.5 16.2%
Beverages Beverages
non-Alcoholic
Beverages 126 | 14.0% ( _ )
(non-Alcoholic) 12.6 Automobile
Automobile 113 | 12.6% 9.2 Apparel
Apparel 39 929 . Financial Services
Financial 45 | 50% Government Body
Services 2.1 | Telecommunications

Government Body 2.1 2.3% (Telco)
Telecommunications | 1.9 2.1% 21 FMCG
(Telco) 1.9 Airline
FMCG 1.8 2.1%
Airline 1.7 1.9%
TOP 10 80.5 | 89.8%

TOTAL FOOTBALL 89.6 100%




Appendix V: Thailand

Football top spending brands 2022 Top 25 spending brands
THAILAND: (US$ million) %age of the total football sponsorship in 2022
Brands USS000| %
King Power 20.9 23.4% King Power
Chang 10.7 12.0% Chang
Toyota 9.8 11.0% Toyota
Carabao 8.1 9.0% Carabao
Adidas 5.5 6.2% Adidas
M-150 2.9 3.2% M-150
Singha 2.5 2.7% Singha
Warrix 1.8 2.0% Warrix
AlS 1.8 2.0% AlS
AirAsia 15 1.7% AirAsia
Muang Thai Life Assurance 1.4 1.5% Muang Thai Life Assurance
Leo 1.3 1.4% Leo
Coca Cola 1.3 1.4% Coca Cola
Krungsri (Bank of Ayudhaya) 1.2 1.4% Krungsri (Bank of Ayudhaya)
Direct Asia 1.2 1.4% Direct Asia
Molten 1.1 1.3% Molten
Bitkub 1.1 1.3% Bitkub
Bangkok Glass 1.1 1.2% Bangkok Glass
Sports Authority of Thailand 1.0 1.1% Sports Authority of Thailand
Tourism Authority of Thailand 1.0 1.1% Tourism Authority of Thailand
Yamaha Motors 0.8 0.9% Yamaha Motors
Port Authority of Thailand 0.6 0.7% Port Authority of Thailand
Kong Salak Plus Lottery 0.6 0.7% Kong Salak Plus Lottery
Mitr Phol 0.6 0.7% Mitr Phol
Daikin 0.5 0.6% Daikin
TOP 25 BRANDS 80.5 |89.8%
TOTAL FOOTBALL 89.6 100% 0.0 50 100 150 20.0 25.0
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