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(USS billion) Sport %age of total
Sport | Non-sport | Total
2019 4.7 4.7 9.4 50%
2020 3.7 4.0 7.7 48%
2021 4.6 3.5 8.1 57%
2022 4.6 2.7 7.3 63% 63.0%
Total 17.7 14.9 32.6 54% 2019 2022
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